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Meet Lolo •  Personal Stylist and owner of Lolo Lovett 
Style Consultancy 

 
•  Digital and Social Media Consultant 

•  Editor of Lolo Lovett Life + Style blog 

•  Former Journalist and Editor 

•  10+ years in PR, digital and Social Media 

•  Worked with top international brands such 
as L’Oreal, Estée Lauder, Proctor & Gamble, 
Britain’s Next Top Model and Thomas Cook 



What is a 
Blog?  

A blog is short for “weblog”.  
 
Basically, it is just a website that has 
entries listed in reverse chronological 
order.  
 
The original idea behind it was to be a 
online journal or diary that was 
updated daily (or as frequently as the 
writer chose).   



Reasons to Blog  
for Business



•  Build authority 
•  Be the expert 
•  Interact with your audience 
•  Good for SEO  
•  To keep your website current 
•  Grow your network 

Reasons to 
Blog for 
Business 



•  Give more than you receive 
•  Stay patient 
•  Don’t compare yourself 
•  Imagery! Imagery! Imagery! 
•  Don’t do it because you 

‘should’ 

Golden 
Rules 



What you 
Need to 
Get Started 

•  A name and URL 
•  Choose your platform 
•  A header image 
•  Know your audience 
•  Outline your intentions from  

DAY 1 



Define Your 
Blog Within 
Your Brand  

•  What experience do you 
want your readers to have? 

•  Why are they there? 
•  What purpose does your 

blog serve? 
 



Weigh up 
Your 
Competitors 

•  Who are they? 
•  What are they doing? 
•  What are their strategies / 

goals? Are they working?  
•  Then STOP 



Tone of 
Voice 

•  Personality 
•  Tone 
•  Language 
•  Grammar and punctuation 
•  Content 



Keep in 
Mind   

•  Let your personality shine 
through but don’t get too 
personal 

•  Humanize your brand 
•  Design: keep it simple and 

focused 
•  A blog is NOT an sales 

platform 



Ready to  
Go Live?   

•  Have at least 5 – 10 posts 
already up 

•  *Think* about a long term 
growth strategy 

•  Don’t be afraid to evolve 



Build Your Audience



You HAVE to Put 
Yourself Out There



What’s the Best Way 
to Reach Them?



EVERY. 
WAY.
YOU. 
CAN.



How Do 
You Do 
That? 

•  Get social 
•  Use your contacts 
•  Create lead magnets 
•  Consistency is key!  



How to 
Generate 
Traffic 

•  Share, share, share! 
•  Guest post 
•  Talk about others 
•  Comment on other blogs 
•  Network online 



But Please, 
Don’t Go 
Blog CRAZY



SEO Tips 

•  Title tag  
•  Page title and URL title 
•  Image alt text 
•  Link out to others!  
•  Don’t be afraid to ask for a 

link 
•  Must be mobile optimised 
•  Double check your links 



Content is 
KING



Keys to 
Good 
Content 

•  Believe in your voice  
•  Keep content simple and 

focused 
•  Writing online is different 

from print 
•  Images! 



Tips for 
Good 
Imagery 

•  Expect to invest 
•  You NEED pictures that are 

true and authentic to your 
business 

•  If you must you stock, put 
your own stamp on them  

•  You don’t have to be a pro, 
but do use some 
consideration 



What’s Stopping  
YOU  
from Creating Good 
Content? 



Be Efficient 
and 
Effective 

•  Create a calendar 
•  Create content pillars 
•  Do what works for you 
•  Have a brainstorm session 

with yourself 
•  LISTEN to your audience 
•  Consider partnerships 



A Few 
Other 
Things to 
Consider 

•  It’s going to take more time 
that you think 

•  Check it on all devices 
•  Don’t plagarise 
•  Sub-edit, reread, get 

someone else to read 



THANK 
YOU! 

Stay in Touch
Blog: www.lololovett.com 
Business: 
www.lovettstyling.com 
Facebook, Instagram, Twitter, 
Pinterest: @lololovettstyle 
Email: lolo@lovettstyling.com 
Mobile: 07716 705846 


